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EHIEREE (3175 Course Number |3175
RABE | RXE Instructor  |WU,WEN KUEI
hae  |(TREH Course Name |Marketing Management
BHFREAL | EEHAR(CAE)=B Department
BER  |uE Required/Elective|Required
2% |3 Credits 3
AR SE R TR T & SR R This course begins with an
FPEA - FHEITHME HRIRRR - introduction of the issues and process
DR BTG - 5182 ETRHAT of marketing management. The
8B HEITHRE - BEEZEE= 1. content of this course combines the
B DR R DRI S E R - knowledge of target marketing and
2 BN EEEY - REEEE Marketing Mix. Go behind the scenes
3K DISSEITIRRIS TR ; 3% for an in-depth look at real marketing
5 B4 TR EVEEE ] - - practices at large and small
REHE C AR companies. To sum up, this course
aims at: 1. establishing customer-
oriented management thinking; 2.
learning how to understand customers
and how to use this understanding to
develop your marketing task; and 3.
arousing students' enthusiasm and
their potentials of marketing.
1.Kolter&3(2005) » B3 4R 1.Kotler, P, Ang, S. H., Leong, S.M.,
bt TR — THNEHEE =B - FEHRAL Teaching & C. T. Tan(2005),"Marketing
HARE o Materials Management An Asian Perspective",
2EREEE - 3th. ed., Hwa Tai Publishing.
1.85% : 30% 1.Mid-term exam.:30%
AT E A 2. 8K 60% Grading 2.Term paper: 60%
4FRESH 1 10% 4 Class participation:10%
BEiEE |
3/7 > ch1 ~ 2fT¢EHEE ) - FE21 3/7 » ch1 ~ 2 Introduction
HATHIITES - B TR B R 3/14 > ch3 Customer Value
3/14 » ch3ZE X WM - [EEEY 3/21 » ch6 Environment Scanning
FEE 3/28 » ch7 Customer behavior
3/21 » chofFiGTTEAREE 4/4 » ch8 Organization buying
3/28 » ch7 S B E B I HEET behavior
= 4/11 » ch9 Competition
4/4 > ch8 Rk TH I E H R E TR 4/18 » ch10 Segmentation, Target, &
T Position
4/11 » chOXFEZE SR 4/25 Mid-term Exam.
4/18 » ch1OFEETHIR TR ElEE g & 5/2 » ch11,12,14 Product Strategy
s TS 5/9 » ch16 Pricing Strategy
HBAE | oogne Syllabus 15,16 " 117 « 18 Marketing Channel
5/2 > ch11,12 14 & SR SR LR 5/23 > ch19 Integrated Marketing
12 Conmunication

5/9 » ch163%517E ESRIgEL 5 5

516 » ch17 ~ 18{TE BT EVITR
5/23 » ch198 &1 T88EE

5/30 » ch13,15&E1T88 - IRIGZETT
)

6/6 - ch4,5,221 7§ SRS AR A ELIZH]
6/13 » iR

6/20 > HHRH L

BT HAFRZ

5/30 » ch13,15 International
Marketing -~ Service Marketing
6/6 > ch4,5,22 Marketing Strategy
Planning and Control

6/13 » Presentation

6/20 » Presentation

6/27 Final Exam.
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