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Objectives

Introduce the theory of branding
based on both marketing and
aesthetics perspectives. With
practical training throughout the
semester, students are requested to
create a new brand, develop a series
of advertising performance, and
complete a branding profile.
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Syllabus

Introduce the theory of branding
based on both marketing and
aesthetics perspectives. With
practical training throughout the
semester, students are requested to
create a new brand, develop a series
of advertising performance, and
complete a branding profile.
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