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HHAFRER 13829 Course Number (3829
BEREAET |k Instructor  |[CHIANG,MAO LUN
haF e |EFEbim Course Name |Introduction to Electronic Commerce
FFREA | EAEHRCHE)RA Department
EER  |[EE Required/Elective|Elective
258 |3 Credits 3
AFENTIEHEEREEERRE The purpose of this course is to teach
Fi&% (Electronic Commerce ) K students that the Electronic
A IR EFEHTEGEEL Commerce (EC)is a multidisciplinary
FrEfEr i EmgmE : PR - B8 science that includes four aspects.
FREHE |HEERBCRSEMREEE - I Objectives  |These are computer science,
FEHFHEOIERE - EMBREETR business management, marketing
BRUEAEE TR EEF L and legal issues. Through course
HY - teach, students know how EC runs in
real world.
b BFEE Teaching Electronic Commerce
Materials
R 2 HE{EZE:30% Class Participation & assignments:
HAh=%: 30% . 30%
BT RITR g1  anag 40% Grading |\ sterm Exams: 30%
Term grading team project 40%
BEEE |
N S T S AR This course covers the following
topics:
1 EFEENEAEERE
2IRRETRENEESE - HEHE 1. fundamental bussiness issues in e-
B EATRIE F Rt & AR R commerce
N = FRIRRR B Syllabus 2. the relationships among e-
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commerce business concerns,
Internet technology, and the social
and legal context of e-commerce; and
3. the issue of the likely impact on the
e-commerce environmetnin the
furture.
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