VHEABARAE 2581 2HH2AE
Advertising Business English B4 & A # X

EHAFEE  |3616 Course Number |3616
RABE | EBT Instructor  |O'BRIEN,MARK WILLIAM
ha e |ESEAHER Course Name |Advertising Business English
BIFRENL |ERAER(CHE)=A Department
BER  |[EE Required/Elective|Elective
B 2 Credits 2
FHEE AR IEEET  AEENE Effective advertising not only requires
EHREREAT REEBENERN an attention-getting use of language, it
TR o IEEERT - RMKGERET requires an understanding of the
HREHE |EESERMNREELEE - Objectives  |wants and motivations of buyers. In
this class, we will focus on the use of
language in advertising and the
psychology of consumers.
b B RR AL AHRERA - Teaching Materials to be provided by the
Materials instructor
54 0% @ BIRFELH40% Midterm Exam 40%, Final Exam
EIRIEZE RENEE]1 0% @ it 40%, Homework/Quizzes 10%,
RETE SR 28510% Grading Participation 10% (Note: in-class
participation consists mainly of
Mgt « 2 HA S NSRIRE students asking/answering
ERE questions).
HEh#EE  |kznfick@yahoo.com
R BERNFEERERRIE - Approach: Classes will consist of
BREE - skp RN - SRENH reading in the course materials,
F#ER - FAHEET LRREN 0 FH lectures, and video excerpts.
FrE B SRR I - Supplemental handouts will also be
WE N Syllabus used. Exams will consist of questions

from all of the above. Focus of the
class will be on key language used in
advertising as well as basic
techniques used in advertising and

marketing.
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