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Marketing 74§ R
EHAFEE  |3578 Course Number (3578
RABED M Instructor  |LIN,SHANG DER
hatdie  |[(TREE Course Name |Marketing
PAFREEAL  |[ERREITR(CHE)=A Department
EER  |[EE Required/Elective|Elective
28 |2 Credits 2
?&’@E e 1. Understand the concept of
1(HEA T RITEINLS - 1T8R4P4ERE marketing, marketing 4P structure,
A EEEEEITR (R and consumer behavior (knowledge)
2 BE BB TR AP & FEF 2. Apply 4P marketing principles and
FEEE (K Objectives strategies (skills)
SEEE TN B HERET(RE 3. Develop a professional attitude in
) marketing (development)
4 RE T BTSRRI THiG I L3R e 4. Understanding market situations
FATBTE (HAth) and their development (other)
TIREE  HERfEITEHELER /€ T ;
eachin
B e E o R AR TR ke
# K934
A 1. R (HE EER K HH) 30 % 2. B . 1. Attandance & Group Grade 30% 2.
BT RIIZ | 12230 9, 3. 154 40% Grading |\ Term Exam. 30% 3. Final 40%
BETEE |
BBO1E « [THREBNEAE S Chap.1 General concepts of
202  fTHRERIE Marketing
SE03E : fTIRENEEITIRATE Chap.2 Marketing Environment
FO4E | HEETHHHBEETE Chap.3 Marketing Information &
HE05E : TR IERBETTR Marketing Research Chap4.
5506 : TGRS - BHEEME - 2L Consumers' Market & Behavior
FEOTE | ERENESEE LB Chap.5 Org. Buying & Org. Market
HO8E © FrE LB EHE LA aEH Chap.6 Market Segregation, Target
Hh=% 2509 : IRIGZITEREE 5 Market & positioning Chap.7
10 : fEISETE Products Chap.8 Product
BE: fTHBREHE Development & Production Life Cycle
BENE %12% = IS - YT 13 Syllabus Mid-Term Exam. Chap.9 Marketing
= HEEEAES Management for Service Sector
4% - BLEEREE Chap.11 Chap. 10 Pricing
H15%= ¢ AEBE - BT - A6 Manaagement for Distribution
EE16E © fTHHBATTELHEA] Channel Chap.11 Wholesaler.
HAR%E Dealers, & Physical Distribution
Chap.12 Promotion Chap.13
Advertisement & promotion
management Chap.14 Personal
selling, Public Relationship Chap.15
Marketing Implementation and
Controlling & Fianl Exam.
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