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Advertising Management &4 &

EHAFSE (3156 Course Number (3156
FRBE  |RES Instructor CHU,TEH CHUNG
ha @4 |ESEHE Course Name |Advertising Management
BHEREAL |(EEER(TUE)=A Department
=ZZE 51 B Required/Elective|Elective
258 |3 Credits 3
AL RAT I T RS R B Advertising Management is
R EEHEREEBAE TRRESEEER advanced level in marketing field. The
U Ent e A @ BLEE 24 goal of the course is primarily to
TR E A TEEIAVEE WEER & guide new marketing students to
TR ST AL R T understand the roles and operations
DAL EEN AR ERBEERHER of advertising in modern society.
= R E NS DML 2 225 - N Students can differentiate among the
PRE H Objectives forms of advertising media, and are
capable of creating advertising for
various media. We attempt to help
students master the basic concepts
and practices of Advertising
Management in an enjoyable and
practical way.
(1)Ad Concept and Copy, G Felton, U (1)Ad Concept and Copy, G Felton, U
Oregon, Prentice Hall Oregon, Prentice Hall
(2)Ad, Promotion, Supplemental (2)Ad, Promotion, Supplemental
aspects of IMC, T., Shimp, U South aspects of IMC, T., Shimp, U South
Carolina, Thompson Learning Carolina, Thompson Learning
(3) Ad Management, Aaker, Prentice : (3) Ad Management, Aaker, Prentice
#H  |Hal ﬁ;’fe’:‘l:g Hall
(4) EE R BCTh B 5 SR — Jim (4) BRI EE &5 5RIE — Jim
Aitchison » John Wiley & Sons Asia Aitchison » John Wiley & Sons Asia
(5) Visual Persuasion, Univ Penn. (5) Visual Persuasion, Univ Penn.
(6) BT R B S E AT (6) Ad Copywriting, 7th edition, P
Burton
(7) world best ad. film
. Open Books Hi*%; Assignment - Open Books
BT R TR Eeadling Midtern, Final ; Assignment
BETEE |
AR RATIE T HERETRAE, & principles & Practice,
RRIZER H RUTER B4 R AR BRHY Speech and Presentation,
BEEEERAER SR B Comm. and training
A o AR EERERENREAET
A BRI B RIS R AR E T, — topics includes
i 5 A 5 [ BR B B R E R T 1.The art of copywriting
BB EITIRHEC EEHET 2.Successful campaigns and their ad
HFEEMES ERRETREEER strategie
EEB LHESERNTE GofR 3.IMC
AR B (B 5 B Fr BT ) LABEER 4.Message strategy
B2 . 5.Attention and comprehension
6.Associating feelings with the brand
SEX HE 3R 7.Segmentation and positioning
19/20 | FF2EREH O4+H 8.Persuasion: Visual and others
2 927 BE1TEREBE N, BIhES 9. Sales promotion
RIE B 10. media planning
3 10/4 I & RIg 2B, BE1THE
HEEETREEdzAE,
ympyg |10 EETKOBAREEINE | g abus
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6 10/25 1T8RRYERAR 17, R A B
WK = AR

7 111 B SRS G BB 2

8 11/8 /& RESRME (4R 1L R ),
1UE SR

9 11/15 Hih=%

10 11/22 BEFARFRRK, EEALR
BRFG




11 11/29 BE&EA(ESE BT snaT#l
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1 E 12/6 FEN A HE HEE T BIVEE
L
13 12/13 HAE I HIFIRRE
14 12/20 ¥a15 72
15 1/3 BRI & BB —K
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