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RIREMFERRARE | RERTHHE This course includes: Theories and
ERE SHNER - BB TeNEEELE practice of international marketing
JRIKEEE AR, - BRIRTEREE N management ; The impact of
i BRI ERERHER(EEU, WTO, international economic situation on
ASENA, APEC, S22 /N85 [E B international marketing; International
F) - BEBRITERE N RISE A G supply-chain management;
= H - B fTERERER - BB {THE o international logistics ; International
REHE PESRRE - BIRRTTIR(ESATRNS - AR E S NS pricing transfering ; the International
EHEMTERNE  FELETTEAR marketing of product, place, price,
BTSRRI A S ERREE ST - promotion etc. Through case study,
lecture, discussion, this course aims
to build a basic conception of
knolwedge and ability of decision-
making about international marketing.
1.International Marketing (Eleventh
Edition ,11fx)Philip R. Cateora £
John L. GrahamzMcGraw HillH4 5 Teachin
B | OEEER) 2BEFEE (BT i
k%) Cateora,Graham/FZ% > RIS
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1EREZH (20%) - 250305 EH .performance of class (20%) 2.orale
SiMEHRE (30%) - 3.EBITIRE report (30%) 3.case study study and
BAEFT R T | RIS E (40%) - 4AHIR%E Grading discussion about international
(10%) - marketing issues (40%) Final
examen (10%)
BHEMEE (BT QR AEBMEEEE T ARETEIBET)
1. A ERE B R T B T e e 1.To explore the different issues of
RIS JEEME - 2.5 B FEEN®R international marketing with the global
BOSEETIREREER - I TS viewpoint. 2.By means of case study
BEANES |[BEoRHESEMES RETHREES Syllabus to integrate the theory and practice
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about international marketing and to
understand multinational enterprises’
international marketing issues.
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