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EHAGREE (7287 Course Number (7287
BHREE | TR Instructor  (WANG,KUEITO
ha e |PRmE Course Name |image study
PAFREEAL  |RREHATEATELE—A Department
EER  |[EE Required/Elective|Elective
2% 3 Credits 3
R AR R ERR T 5eE Introduction to the research subjects
o EEEBIEENER A - BR of image design, including the
WIS T ~ TRRBVENL ~ TEHA] identification of value system,
AT - PR ERBIIRES - RREES methodology of image auditing,
FEEE & BPEEREROWESE - Objectives  |image positioning, visual identity
design, image communication
strategy, image management, and
identity design history is explored as
well.
1. BHREHS
2.The Expressive Organization,
Majken Schultz edited, Oxford
University Press, 2000.
3.Prologo, Michel Chevallier and
Gerald Mazzalovo, London: Palgrave
bt Macmillan, 2004. Teaching
4 Creating Corporate Reputations, Materials
Grahame Dowling, Oxford University
Press, 2002.
5. Corporate Identity-Making
Business Strategy Visible through
Design/Wally Olins, US: Harvard
Business School Press, 1989
FFRERE 2 HET 30% Class participation 30%
BRARFF RT3 | F RS g 30% Grading Seminar hosting 30%
HARIESERE 40% Final presentation 40%
BETEE |
R EREST AR SRR S Introduction to the research subjects
& AEBREENEETGE - BE of image design, including the
HIFERZ ik ~ TBRMENL ~ TREFRT identification of value system,
BRET ~ R EBAURES - BREETS methodology of image auditing,
HEAE |7 - BREETHRERIARS - Syllabus image positioning, visual identity

design, image communication
strategy, image management, and
identity design history is explored as
well.
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