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1. ZRAHRENEE » IGERZBSET 1. Helping students to better
SRRVRSES - WEELUERE R understand marketing through case
2. BB E AT E AN E discussions.
EET 2. Enabling students to apply
3. AR R A B IR = R marketing management knowledge in
BRI - daily life.

REER R MR IR A T CHIEITD kY Enabling students to enhance
learning interest and effects in
discussions.

4. The course helps students in
employment and starting business in
the future.
Hhi 1TSRE W TR Teaching
1TERE T Materials
REARE 20% participation 20%
AT E S | ERHE 40% Grading case report 40%
B 40% middle exam. 40%
BHTEE |

ERARENEE IGHE R ENTIR This course provide a conceptual

HIET, B R R I m B I RIS framework for marketing
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N THRERE, R BEITR TR 1T Syllabus can utilize the usefull marketing
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concepts on thier works through this
study. Students also can learn some
marketing experience with case
study.

SEEDMERE - FIREEH




	朝陽科技大學 094學年度第1學期教學大綱 Marketing Management 行銷管理

