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EHAZREE 14103 Course Number (4103
BFEBE |FEE Instructor  |[HUANG,WEN HSIN
haFe |[BERTE Course Name |Consumer Behavior
BIFRENL |[REEHEHR(CH)=A Department
EER  |[EE Required/Elective|Elective
B8 3 Credits 3
BEEITEEETINEHERREZ This subject introduces the process of
— o BEENRE BT K - WiREREE consumer buying behavior,including
TR IRE BT RAE MEIRT » AL the inner and outer factors.The inner
BHAmARI I - BREEERE factors include motivation, attitude,
PRAN - B - WA - BE - BENE perception and lifestyle. The outer
HEHE |RESSHFEETHE REERE Objectives factors include families,society,culture
Bl &Rk E - Hillliitescik , situational influences, and so on.
BESHERREETE - With the combination of the theory
and empirical examples,the students
can fully understand the decision
process of buying behavior.
s ) Teachin
B | CREEGS,  EARE RG] pteriale
E
< 2H7% 509 . Final exam 50%
RIS R J7 2 HiR# & 50% el Term paper 50%
BEIEE |
RFRERNBE T EETTREERRE This subject introduces the process of
BE - HhaiEpEEE e - consumer buying behavior,including
NEERE > DA EEE R R E the inner and outer factors.The inner
(WEEELEEEEE) - Hdg > factors include motivation, attitude,
B ENEREZEHE > EETE - & Syllabus perception and lifestyle. The outer

B~ AR AETERESE - ENIME
R - TRAEERE -~ ikd -
LA EHRRTE - B EER
HEBRPIFES > BIERSEIE
BRI R T HREE TR -

factors include families,society,culture
and situational influences.With the
combination of the theory and
empirical examples,the students can

fully understand the buying decision .
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