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HEEE Objectives  |small companies. To sum up, this
course aims at: 1. establishing
customer-oriented management
thinking; 2. learning how to
understand customers and how to
use this understanding to develop
your marketing task; and 3. arousing
students' enthusiasm and their
potentials of marketing.
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BEAR Syllabus 3.Developing market strategies.

4.Shaping the market offering.
5.Managing and delivering marking
programs.
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