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EHAFSE (7608 Course Number |7608
RABET  |BFERK Instructor  |LIAO,NEIN HSIN
ha e |SREATH Course Name |Marketing High Technology
PRERENL | TRETHEEHRELAMEN—A | Department
EER  |[EE Required/Elective|Elective
2% 3 Credits 3
BEEH SR EENTIEHERE A This course is designed to nurture the
¥ BERAREIENEL TIRIEME professional managers to be of high-
Pl E R R - EEEREEN tech industry, to enable the students
FEEE ([T THEEET - Objectives  |understanding the insights about how
marketing tools and techniques must
be adapted and modified for high-
tech products and services.
1. Mohr, Jakki (2001), Marketing of
High-Technology Products and
Innovations, New Jersey: Prentice-
Bht Hall. Teaching
2. Viardot, Eric (1995), Successful Materials
Marketing Strategy for High-Tech
Firms, Norwood, MA: Artech House.
3. Journal Papers.
B ~ BAREE(50%) - 7EZE - Rk Evaluation of median terms test and
e BRETELEZEE R B 1% (50%) ° . final terms fest (50%), assignment
RIS R T ezl and performance of presentation
(50%).
HEMMEE  |www.cyut.edu.tw/~secret/sec_gen.htm
R - ERHR A FIR SR B Introduction to high- technology,
Ak BRITHE - BRERBE & strategy and corporate culture in high-
R BB E A AR TR tech firms, relationship marketing:
OE) > BFESCITmE T partnerships and alliances, market
fRERIE E MR RS EE SR orientation and R&D- marketing
NFIENREEE HE SR Interaction in high-tech firms,
AT B Bt e HE > 5 marketing research in high- tech
BEANE [(FEAFMETESR  SREATHN Syllabus markets, Understanding high- tech

customers, product Development and
management Issues in high- tech
firms, distribution channels and
supply chain management in high-
tech markets, pricing considerations
in high- tech markets, advertising and
promotion in high-tech markets.
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