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RREFEHNFHERABPLERR The course divides three parts: the
HEDOLEENEREIR - FRETE motives, needs and behaviors of
FAR  BOUKEIRE TG tourists; the environmental psychology

FEEE |EEENEOEETERSEST Objectives  |that designers concern; and the
DU EDLRR B EHE AT B IRG service psychology of managers.
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DERERAT B EARKIE -
A.Brehm,S.S., S.M.Kassin and
S.Fein. 2002.
Social psychology. Fifth Edition.
Houghton Mifflin Company. Boston,
New York. :
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(B3 Bammel, G. and L. L. Burrus-
Bammel. 1982, 1992.
Leisure and Human Behavior. Wm.
C. Brown Publishers.)
e PHFEE40% » CIHEHRE30% @ F3h . Class participation 40%, Presentation
PSP RTTZ |30, Grading 130/ Examination 30%.
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ZEmit e L AN ERHEEDE O Through social psychology viewpoint
HETRBCEABSRTEREZ - B to introduce the concept and influence
BETBETBERESTEE - factors of leisure psychology and
1-358 RIS B Ry - BRI T behavior, as well as the consumers’
ZREF-HE - 4-6E it gaE it g behavior and marketing, and case
BE - T-9H FE - BEARHTE study.Weeks1-3 Course
ZRZR BEHEEE - 10-1238 & introduction;Leisure concept and

B KETTEBC KE RBE MR - 13-15 Syllabus theories;perception.Weeks4-6 Social

B REETEHETBER - 16-188

perception and social
influence.Weeks7-9
Examination;Learning and
motivation.Weeks10-12 Attitude and
personality.Weeks13-15 Leisure
consumers behavior and
marketing.Weeks16-18 Case
study;Final examination.
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