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EHEREE (7129 Course Number |7129
BHR&E  |EPE Instructor  [CHOU,CHUNG LI
hatde  |[(TREHE Course Name [Marketing Management
BFREAL |[(EEHARELH—A Department
BER | ME Required/Elective|Required
2% 3 Credits 3
AR B TIRE R HRE This course begins with an
FEA > EETIHEEHRIRRE - introduction of the issues and
AR BRATHRE S - 582477 process of marketing management.
8 HETHE - EBEEEE= 1. The content of this course combines
B DUBEE RO S E B - the knowledge of target marketing
2. BN EEREY  REEEE and Marketing Mix. Go behind the
K DIBRATHHRIS BERS © 3.3 scenes for an in-depth look at real
B4 SHTIRHI BB /] - marketing practices at large and
HEHE Objectives small companies. To sum up, this
course aims at: 1. establishing
customer-oriented management
thinking; 2. learning how to
understand customers and how to
use this understanding to develop
your marketing task; and 3. arousing
students' enthusiasm and their
potentials of marketing.
1.Kotler, P., Marketing Management
(11th ed.), Prentice-Hall. 2.Aaker, .
H#  |D.A.(2001), Strategic Market -::;‘;:'a"lg
Management (6th ed.), New York :
Wiley. 3. some journal papers
s CISEfEH © 30% B E:30% B - team Presentation 30% Term paper
BRI | gy g 40% Grading 309, examination 40%
BEWEE |
1-4:3E AT IRERERR PR A Weeks 1-4 :The markeing role in
FRaRAVET  RIBME TR R modern business; Establishing
5-Oi fTHRTBEEME - THIETES customers' satisfaction; The process
BT+ BPEOMT SRR EAET of strategic marketing management
B Weeks 5-9 :The Marketing
10148 ATE8ERL - FrEs upa e E enviornment; consumer behavior and
SLAEGTEE  BihE BASE X institutuional market behavior; market
BENE |EBRERIBSETHE Syllabus segmentation and the selection of
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B REEEEERAEE

5.0 EMRCSEZEE R, TS
BITHITPERIRE

target market

Weeks 10-14 :The product
positioning; The developement of
new product; mid-term exam; Product
management

Weeks 15-18 :Pricing; Channel
management; Promotion
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