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RRENFEARERE © REETH This course includes: Theories and

HREE SHER] - B THRTEEE practice of international marketing

AR KB AR - B THREE M management ; The impact of

A - BRI EREHBR(EEU, international economic situation on

WTO, ASENA, APEC, E BN [E international marketing; International

) - R TERE NORRS AR supply-chain management;

= H - BIB{TER{EMEIRNS - BIRTT8E T international logistics ; International
REHR TEERES - BRI TEEEETRmE - it Sl iz pricing transfering ; the International

AREERGITERNS - FELEIIE marketing of product, place, price,

4 BRI TR AR S EIRRAE S - promotion etc. Through case study,
lecture, discussion, this course aims
to build a basic conception of
knolwedge and ability of decision-
making about international marketing.

A F%%ﬁﬁﬁ%(—f—fh‘}i) » Philip R. Teaching
Cateora BHA % » 18IS E RN Materials
1. HESREERE F 8 © 35% 2.534H%k 1. Attendance Rate and Discussion :
FRAETE G |4 1 35% 3HIERE : 30% Grading 35% 2.Case Study and Report : 35%
3.Final Test : 30%
E1EER: E-MALL : Joeliaw@ms.aidc.com.tw
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2ERIBERE  FEEREENE Owing to the prevalence of

BA > SEEmMEES - FERES information technology, marketing

BIERT » B ESER - A& information have become essential

EE > DFEmtEmER BB for creating competitive firms,

B RER Bk - ATRREREIRAT managing global corporations, and

SR HEE K BhER N BRI SR EIREER providing useful products and

I~ 2RMGHCHERE - FERIEK services to customers. The

HBEE - RE2RITHEIRN - International Marketing is designed to

AT 2 IRTBHIREE A RE S E TR serve as the text for a first course in

FHEREAEERSY © BRI R international marketing. The field of

B ERE TR EEKE 0 AR international business abounds with

HishER BH BRI BR A 2E AT FERREN  (RIFE courses titled international business,

SEH R EP TR B » WEELIEE, international trade, export trade,

EEST - R TR E R E SuE global marketing, international

BEENEEEBIEE - AFREEE marketing management, and

PEEAERBEFRBIETHE M international marketing all of which

& BRI g, are courses for which the eleventh

HERETEREHEES - oW AEEe edition of International Marketing is

PREEFHE BRET - appropriate. Any international
business or marketing course which

1. BT8RV EI B Bk 2. BRI emphasizes the cultural/environ-

SHEIREIRES. I © T mental aspects of international trade

NALRIIRIES. FE R ERTTIBEZ BN and stresses the integration of culture

A RTES. RERITEE PRI TR S E6. and marketing functions can use this

BOEERE | —AEEERT. BREE text effectively. Students need to

IR RIREHEIES. FTTERHEE understand how the marketing works

FR—ERIRAAIFER. FrETHES in the organization, daily operation or

10. ZRENTHBE I R THEAHRE11. management. Therefore, a field on-

ZERITENETE  SHERAER12. ¢ site case study assigned to students

BEENVESLEIER13. SENES by groups to visit a company to train

KR4, B TE5BEE15. O K students’ communication skills and

BEIEE | HENERSEE16. %5 really understand how the enterprise

B HITSHEE KB ESE17. NABRE Syllabus use marketing information in the

BLSR 18, BT EGAYEE 9.
HEREES - GTERERBUTHE

AP

operation or management.

1. The Scope and Challenge of
International Marketing.2. The



file:///C:/NewCourse/093/???  E-MAIL : Joeliaw@ms.aidc.com.tw

TEL? 04-27070001 EXT .503233/ 503068  or  0912-606910

Dynamic Environment of International
Trade.3. Geography and History —
The Foundation of Culture
Understanding.4. Culture Dynamics in
Assessing Global Markets.5.
Business Customs in Global
Marketing.6. The Political
Environment — A Critical Concern.7.
The International Legal Environment —
Playing By The Rules.8. Developing a
Global Marketing Research — Vision
Through Marketing Research.9.
Emerging Markets.10. Multinational
Market- Regions and Market
Groups.11. Global Marketing-
Management Planning and
Organization.12. Products and
Services for Consumers.13. Products
and Services for Business.14.
International Marketing Channel.15.
Exporting and Logistics Special
Issues for The Small Business.16.
Integrated Marketing
Communications and International
Advertising.17. Personal Selling and
Sales Management.18. Pricing for
International Markets.19. Negotiating
with International Customers,
Partners, and Regulators.
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