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Insurance Marketing 44744

HHAZRER  [4145 Course Number (4145
TABED  |BRES Instructor  |CHEN,MEISU
thatde  |[RERTTSR Course Name |Insurance Marketing
BIEREAL |RigSREER(ZH)EB Department

Ex=hll g Required/Elective|Required

28 |2 Credits 2

124 BRE{TERHE R E M 1.Enabling students to have basic

B SN knowledge of insurance marketing

2 A RERERIR BTN e study and theories.

TEHE RITEE#E 2.Enabling students to be familiar with

324 BRI SRIN N B A% insurance marketing theories to be

ANBHERE applied in sales and marketing

AEHE |4 MR RREE TR 5 Objectives  |planning.

Py 3.Enabling students to have
professional attitudes of insurance
and finance industry and research
personnel.
4.Serving as students’ foundation on
future study of marketing research.

ERTHE=RERE DR Teaching

B Life & Health Insurance Marketing by Materials

Mr. Dennis W. Goodwin (FLMI)

S 1. FRHE30% 2. HiHE(530% 3. ; participation:30%, mid-term: 30%
BRI | 140% Grading |Final - 40%
BETRE |

ARG N O E. ERTERRTER T, Study the principles and practices of

WEHENEBEETR, EESRmMLITT marketing in the industry of life and

BEE K& B ETS S — AT, W E health insurance from the

SR AT TEERE BN, perspectives of the marketer.

e L .
BN ST EETE Syllabus Subjects include marketing

concept,marketing plan, marketing
miX, consumer behavior and
relationship and service, and etc,
which all concern life and health
insurance.
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