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advertising media, and are capable
of creating advertising for various
media. We attempt to help students
master the basic concepts and
practices of Advertising Management
in an enjoyable and practical way.
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BB HIER A BIRHRRERY level in marketing field.The goal of the
[ 5 B IR I (S B A o T course is primarily that takes an
A ARETENEEENEELT exciting new direction in its quest to
R E SRS R ARG, — guide new marketing students down
MRS R A s [ BREE R AN T the intriguing,discovery-laden road to
B DMERETERHEE < B et learning Advertising Management .
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practices of Advertising Management
in an enjoyable and practical
way.Achiving this goal involves a
constant context for the best balance
among the "three pillars"that support
the text -—-theories and
concepts,practice and
applications,and pedagogy.
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