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their potentials of marketing.
S M TR
S
| 2% % : ] .Kotler, Philip .
B ,Marketing Management: Analysis , 'II\"Ieach_lng
. . aterials
Planning ,Implementation and Control
2. BLERE % (TSR, FEER -
1. RO (B A BeAR) 5% (DARH
@iﬂfﬁ,ﬁﬁﬂ%ﬁ%ﬂ@%ﬁ%ﬂ@Eﬁﬁ
%)
2. fEZEeRE B (B BE ) 20% (A
%E@Eﬁﬁﬁ&&%ﬂ@%ﬁ%ﬂ@ﬁ
Eﬁ:
B bEEEEE)
3. HRE (A1 EiAR) 15%
4. AR (MHBIHAH) 15%
BRAEFTF R ITZ (5. Bt R RO (RS ) Grading
20%(FERHE IE IR I B SRR
TIATERGE -
Aiam B AR P R AR IR B A 1R )
6. FRE 2 HF P (E BIHAR) 5%F5
BB EROHTEN THEE
By ~ BERE - BSNEIEREN)
7. B A& 20%
HEEREHNEEHEHEARE
SR CEMERTE -
BHiEE |
ATRARRI B H BILER B SRR KA The goal of the course of Marketing
BRI TSR B RS N (S B Management is primarily that takes
FER - AFRERFTE TR E an exciting new direction in its quest
B LS R IR SRS 2 TR to guide new marketing students
TERRERE  EA LR iR down the intriguing,discovery-laden
EREEMEEE FERTHNEE road to learning marketing . And we
RRBRGR AL EBER - attempt to help students master the
BAR B #FRASR basic concepts and practices of
19/16 | Ef2EHEH O44#H ©OCH1 modern marketing in an enjoyable
2 9/23 CH1 Eig K T8 and practical way.Achiving this goal
3 9/30 CH2: T8RS FRE involves a constant context for the
4 10/7 CH3AT#EBR =T best balance among the "three
510/14 CH5: B &ZETE ST pillars"that support the text -—-theories
HEBRNZA |6 10/21 CH7: TS EfFHEAT Syllabus and concepts,practice and

7 10/28 HirhR s

applications,and pedagogy.




8 11/4 CHBE S R e i e
EHRERSRRE

9 11/11 Hch=& (&iE:CH1-8)
10 11/18 CHO: & 54 A4 sl E
11 11/25 CH1 0 AR ERS HIE
12 12/2 CH11{ERRSERS

13 12/9 CH12Bi88 B0

14 12/19 CH13(E$8sH &

15 12/23 CH14pE & e

16 12/30 CH16HiFk 24

17 1/6 CH17Hik 3L

18 1/13 Hik®

BEERIERE

A ZIFEERE] -




	朝陽科技大學 093學年度第1學期教學大綱 Marketing Management 行銷管理

