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AR B TIRE R HRE This course begins with an
FEA > EETIHEEHRIRRE - introduction of the issues and
AR BRATHRE S - 582477 process of marketing management.
8 HETHE - EBEEEE= 1. The content of this course combines
BN DIEE R ORI RS E R - the knowledge of target marketing
2. BN EEREY  REEEE and Marketing Mix. Go behind the
K DIBRATHHRIS BERS © 3.3 scenes for an in-depth look at real
B4 SHTIRHI BB /] - marketing practices at large and
HEEE Objectives  |small companies. To sum up, this
course aims at: 1. establishing
customer-oriented management
thinking; 2. learning how to
understand customers and how to
use this understanding to develop
your marketing task; and 3. arousing
students' enthusiasm and their
potentials of marketing.
1.Marketing Management.Philp
Koﬂer Z . (11th.ed.) 5L ERLR. Teaching
BH 2FREEREARE AR | Materials
3ATHRER. TR BRIANE AL AT
HRR.
[O5E#HE 10% 1.Oral report 10%
EEEE 20% 2.paper 20%
BREFTE SR |HhER 25% Grading 3.midterm exam 25%
HIFREH 35% 4 Final exam 35%
HE 10% 5.present 10%
BHTHEE |
1T AT E B S R 1.To understanding the concept and
2 (TERtEE T theory about marking management.
3B ETIERE 2 Analyzing marking opportunities.
s |AITHRIRZHIE 3.Developing market strategies.
BERE 55T RITIR LT 4 .Shaping the market offering.

5.Managing and delivering marking
programs.
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