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AFENTIEHEEREEERRE The purpose of this course is to teach
Fi&% (Electronic Commerce ) K students that the Electronic
A IR EFEHTEGEEL Commerce (EC)is a multidisciplinary
FrEfEr i EmgmE : PR - B8 science that includes four aspects.

FEEE |EREEBCESHERENEAR X Objectives  [These are computer science,
FEREBHERRE > EMREEAR business management, marketing
BRUEAEE TR EEF L and legal issues. Through course
B ° teach, students know how EC runs in

real world.
Reference book: Efraim Turban etc.,
Bt Electronic Commerce: A Managerial Teaching
Perspective, Prentice Hall, 2004 ( Materials
®) 0
— . (67%) — . (67%)
1. B &EARE 40 % Midterm & Final exam. 40%
2.E%£25% Homework 25%
s 3. BIZRProjectiliy®y (fffdemotiiE . Final Project report (system
RIS R T2 L) 25% (FE25HHES-5ANE ezl demonstration & written report) 25%

LUD) Class participation 15%
4. B E 2L 15% . (33%) Oracle practice
.. (33%) Oracle practice

BEEE |
TEREEER - BiTHEBIREERSE Electronic commerce (EC) describes
BHHETREIETBNNE - £ the manner in which transactions take
JEEEE TR ST EHET T place over networks, mostly the
Fiffir ~ MR SRS B Internet. It is the process of
HGHE AR T HEEETTIE - MRS electronically buying and selling
& - BT EIERE RIS i S TEMRRIE goods, senvices, and information. EC

BN F - Bb4 > BREEP G aR e & fE e Syllabus could have an impact on a significant

ECAHRARIBURBLEAR - Hrpr > il
& 5 BE TP SRR O AERR R - B
CRM - SCM ~ KM -

portion of the world, on business,
professions, and people. The
purpose of this course is to describe
what EC is; how it is being conducted
and managed; and its major
opportunities, limitations, issues, and
risks.
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