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ARV FEARTERE © BETHE This course includes: Theories and

AR SR @A - B TSEENE practice of international marketing

AR KB AR - B THREE M management ; The impact of

EHL - R EREHBEE, international economic situation on

WTO, ASENA, APEC, E BN [E international marketing; International

) - R TERE NORRS AR supply-chain management;

= H - BB TEREMENS - BRIBRIT6E P international logistics ; International
REHR TEERES - BRI TEEEETRmE - it Sl iz pricing transfering ; the International

AREERGITERNS - FELEIIE marketing of product, place, price,

4 BRI TR AR S EIRRAE S - promotion etc. Through case study,
lecture, discussion, this course aims
to build a basic conception of
knolwedge and ability of decision-
making about international marketing.
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A 1L FRESE (20%) - 2. 1.performance of class (20%) 2.orale

SHHEEWE L EHRE (30%) - 3. report (30%) 3.case study study and

BETE S | RS TR E R wmE Grading discussion about international
(40%) - 4. Hi K% (10%) - marketing issues (40%) Final examen
(10%)
BN E SRZE H R S P :

1. DA BRE B e e T R R T 8h 1.To explore the different issues of

RSB EEME - 2. BB FEEF R international marketing with the global

BEBI THE MR B - 0T RS viewpoint. 2.By means of case study

HEAL |HoEHESEcEsBRTINEE S Syllabus to integrate the theory and practice
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about international marketing and to
understand multinational enterprises'
international marketing issues.

GEEEMERE  FIRERH -



file:///C:/NewCourse/092/?????	????????????????????????????

	朝陽科技大學 092學年度第2學期教學大綱 International Marketing Management 國際行銷管理

