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Objectives

This course begins with an
introduction of the issues and process
of marketing management. The
content of this course combines the
knowledge of target marketing and
Marketing Mix. Go behind the scenes
for an in-depth look at real marketing
practices at large and small
companies. To sum up, this course
aims at: 1. establishing customer-
oriented management thinking; 2.
learning how to understand customers
and how to use this understanding to
develop your marketing task; and 3.
arousing students' enthusiasm and
their potentials of marketing.
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Teaching
Materials
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The goal of the course of Marketing
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Syllabus

Management is primarily that takes
an exciting new direction in its quest
to guide new marketing students
down the intriguing,discovery-laden
road to learning marketing . And we
attempt to help students master the
basic concepts and practices of
modern marketing in an enjoyable
and practical way.Achiving this goal
involves a constant context for the
best balance among the "three
pillars"that support the text ---theories
and concepts,practice and
applications,and pedagogy.
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