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i HE Objectives

(MZETEER Q) ESHR QVEREE Teaching (1)Instruction, (2)Discussion, (3)Case
B (4)3TEkETam (B) MEuL ML Materials Study, (4)Literature Review, (5)Web
Site Observation.
(1)FRE EREERE(30%) (2)FRE STk (1)Course Discussion(30%)
BT R [EE5(30%) (3)HAREZEEH S (40%) Grading (2)Literature Review(30%)
(3)Planning Report(40%)

BEMEE |
MR E S~ E - NATER The powerful computing and
RE TSR  BINTTEHR RIS REHS transmittion capability of internet
B EAHE ROEE - T8 AR make significant impact on
JEE T3 E AR RS - (ERATIRZ marketing. The marketing people
BERS ~ EEE - B o B E AT should carefully adopt internet as
BEEASES  AFECEHN2 marketing channel or as marketplace.
(1) T R RS AR R P e RE In addition, the internet should be fully
77~ QUTEEHIFRZ UER - BEHE FGE integrated with other marketing

HEBAR A DECHEREEESTE B Syllabus channel. The purpose of this course is

DUOsiEE & RS, - B - 388 - IR
B~ EERRRSHREEITIRMAR - DUE
AT SAREBERCK

to understand the characteristics and
capability of internet, the processing
of marketing knowledge, and the
online consumer behavior. Based on
this understanding, the students can
effectively plan and implement e-
marketing tools to support marketing
practice.
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