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AR e B TR S HrE This course begins with an
FPEA » FEITIHNE RIS IR introduction of the issues and process
DR BRTHMEE - 5[ HRETHT of marketing management. The
8 HETHE - EBEEEE= 1. content of this course combines the
B DUBEE RO S E B - knowledge of target marketing and
2 BN EEEY  REEEE Marketing Mix. Go behind the scenes
Ko DIBRATIRSRIS BT RS 5 383 for an in-depth look at real marketing
B4 SHTIRHI BB /] - et practices at large and small
A HR Objectives companies. To sum up, this course
aims at: 1. establishing customer-
oriented management thinking; 2.
learning how to understand customers
and how to use this understanding to
develop your marketing task; and 3.
arousing students' enthusiasm and
their potentials of marketing.
1. FEAEEET T . 1.Topics discussion.
- each
Bb P FESES M atzrilanlg 2.Case study.
3HZ2E. 3.0utdoor visit.
5B 10% 1.Oral report 10%
EmEe 20% 2.paper 20%
BEFE A | ER 25% Grading 3.midterm exam 25%
HAFREE, 35% 4 Final exam 35%
HiEE 10% 5.present 10%
BHTEE |
1. T TR E B S P . 1.To understanding the concept and
2 fTEEHe e 4. theory about marking management.
3. B ETEE. 2.Analyzing marking opportunities.
4 78RR HIE. 3.Developing market strategies.
I
LSk 5 ETHEASSEITER T 2. ilElonE 4.Shaping the market offering.

5.Managing and delivering marking
programs.
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