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AR B HE T HRE T RsH The purpose of this course is to
MEES] ~ B EEREUNETES understand the capability of EC
BT DUERE R ERRE technology, the business processes,
RTAY TS BB AR FE FH 4818, - e and the planning methodology. Based
REH R Lo zaivzs on this understanding, the students
can effectively adopt EC technology
for current business application or for
creating new application area.
(MZEmER )FESE (3)3gkeTan Teaching (1)Instruction, (2)Discussion,
£ 0% (4)4EnEEAE (5) HIAE Materials (3)Literature Review, (4)Website
Evaluation, (5)Final Examination.
(1) ZERF R (20%) ()& T RE = (1)Classroom Evaluation (20%)
= (30%) (3)2LMRER 25 (20%) (4)HBAR % . (2)Discussion Topics(30%)
RITERIIR | 300, Grading |53 iicrature Review(20%) (3)Fin-
Exam(30%)
BHTEE |
TRERAER ~ HiR - RE A EN The powerful computing, transmittion,
HEESHE  BETEEREEEN and/or content capability of internet
B RIS A EEE make significant impact on
WERS - IR - BEEETER - DU commerce. The communication
FHREIEEREE  AFEZEHN perspective of electronic commerce
Toie T iEE R A s AR A R I view internet as effective
BN ETFREEERE > DUFES communication media for
PSR R TR - IR transactions, service, group
s ZRAREBARE - Syllabus discussion, and joint planning. The

purpose of this course is to
understand the communication
capability of internet and the business
processes. Based on this
understanding, the students can
adopt internet technology as
communication media to improve the
effectiveness and efficiency of
commerce.
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