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RBREERS > (IEIEEEENR Marketing research is the collection,
RABEEFIGES - R ZEE processing, and analysis of
HEERRE R S R EHE - information on topics relevant to
FERFEDUTE T2 Z06% » ZEEN4H e marketing’s is the function which links
REER BRRE > BT TGS - HEXIET CAZENTE - consumer, customer and public to
fEATERERN » FIRFEECITHG AR market
fiT - ERENFEEEMT TR - B
FIZERTHH R EENE °
A ﬁf;ﬁa‘?’éiﬁﬂ%ﬁﬁﬁﬁmﬁ o Teaching Introduce the textbook contents
WEHRRpaper - Materials Discuss the relative papers
ERRBEEN20% participation 20%
BT R T | Bih#E40% Grading middle paper presentation 40%
HARFRE40% term paper presentation 40%
BEIEE |
ERSHETIA R N - BFERA This subject first introduces the
FHEBEE—R  BREZEEGIERH contents, process, and realm of
LA T SR B s IR SO B R TR marketing research. Then realize the
BEEHE - fHRARAIEMBET - important notion of marketing
s RO AEHE - ERES B research issues with the help of
BRAE TR RAER RS - Sz examples. Including questionnaire

design, sampling methods, surveys,
the concepts of scale, data analysis
and written presentation will be
discussed.
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