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TERRIMTSHREEE GG S 22 students learn the basic concepts of
ERTRBELSEA RN TSR modern marketing in a managerial
AN ETETE T EE AR orientation way. It focuses on the
R R E IS S - major decisions that marketing
managers face in their efforts to
harmonize the objectives and
resources of the organization with the
S needs and opportunities in the
REHR R marketplace. Moreover, this class
attempts to cover all the topics that a
marketing manager needs to know, if
time is permitted. It includes the main
issues faced in strategic, tactical, and
administrative marketing. Some
recent developed topics, such as
database marketing, internet
marketing are also included.
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