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EHIFSE (6169 Course Number |6169
BFEBET |EIER Instructor JOE LIAW
haGRE |ERRfTHEE Course Name (International Marketing Management
BHRREAL |(EEEER(CHE)AA Department
EER  |[EE Required/Elective|Elective
B 3 Credits 3
ARV FEARTERE © BETHE This course includes: Theories and
AR SR @A - B TSEENE practice of international marketing
AR KB AR - B THREE M management ; The impact of
EHL - R EREHBEE, international economic situation on
WTO, ASENA, APEC, E BN [E international marketing; International
B - BRI THRE RIS E A Ay supply-chain management;
= H - BIB{TER{EMEIRNS - BIRTT8E S international logistics ; International
REH TEERES - BRI TEEEETRmE - it Sl iz pricing transfering ; the International
AFETHIMTENE > FELET 2 marketing of product, place, price,
£ BT E RS S RRRE ST - promotion etc. Through case study,
lecture, discussion, this course aims
to build a basic conception of
knolwedge and ability of decision-
making about international marketing.
A 1. SRR 2. RS 3RS Teaching 1. Introduction 2. Case Study and
Materials Report 3.Final Test
1. HfEREFRE H &) : 35% 2.4 1. Attendance Rate and Discussion :
FRAETE G |4 1 35% 3HIERE : 30% Grading 35% 2.Case Study and Report : 35%
3.Final Test : 30%
HHETMEE |
EFRAACHERR - OB Owing to the prevalence of
B5  RREAEEES - ERrES information technology, marketing
BB T » BErEaER - fliE information have become essential
BE » DFEHENER  BE3FEAT for creating competitive firms,
EEEAVEREEPER - ANFERBIETT managing global corporations, and
SEAEIE K PR K R B E e R providing useful products and
B~ 2RMEEE - FEREK services to customers. The
B E - RE2RITIEIRN - International Marketing is designed to
HIT IR TR RIS AR serve as the text for a first course in
HERBAEERGY | BRI L international marketing. The field of
A TER BT TR RKER - SRS international business abounds with
HiHER B B R (D 22 P FERREN . RIFE 2 courses titled international business,
B Sl TR EYE » AU R, international trade, export trade,
AT - SR TS EHE S global marketing, international
B ENSEEREE - KFESE marketing management, and
BEEAE REEFREIR TSR E M international marketing all of which
o = BRXEEENSERE SR Syllabus are courses for which the eleventh

B TR EEEIS - DTSR
REFFHEAREC BREE -

edition of International Marketing is
appropriate. Any international
business or marketing course which
emphasizes the cultural/environ-
mental aspects of international trade
and stresses the integration of culture
and marketing functions can use this
text effectively. Students need to
understand how the marketing works
in the organization, daily operation or
management. Therefore, a field on-
site case study assigned to students
by groups to visit a company to train
students’ communication skills and
really understand how the enterprise
use marketing information in the
operation or management.
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