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Introduction to Electronic Commerce & F & H#%%

wHHAFRER 14060 Course Number (4060
o CIIETAS Instructor  [HSUEH,SUE CHEN
haF e |EFEbim Course Name |Introduction to Electronic Commerce
PAFREAL | EAEHR(CH)MA Department
EER  |[EE Required/Elective|Elective
258 |3 Credits 3
AFENTIEHEEREEERRE The purpose of this course is to teach
Fi&% (Electronic Commerce ) K students that the Electronic
A IR EFEHTEGEEL Commerce (EC)is a multidisciplinary
FrEfEr i EmgmE : PR - B8 science that includes four aspects.
FEEE |EREEBCESHERENEAR X Objectives  [These are computer science,
FEHFHEOIERE - EMBREETR business management, marketing
BRUEAEE TR EEF L and legal issues. Through course
HY - teach, students know how EC runs in
real world.
ARFRIELLEREFER? - ECEZEMET - Give lectures, case studies and
Bt RMESE (IBM#net.commerce) Teaching introduce systems of electronic
RETHE - Materials commerce such as IBM's
Net.Commerce and Oracle 11i.
1. B &HARFE 40 % Midterm & Final exam. 40%
2.1E%25% Homework 25%
- 3. HiKProject#fits (‘EiEdemoBiE e Final Project report (system
SRR HHE) 25% (EIZ2SFEL3-5ANE Grading demonstration & written report) 25%
JEUD) Class participation 15%
4. HIEEEERE 228 15%
BEEE |
FEREEER - BirHEBIREES Electronic commerce (EC) describes
BHHETEEIETRBNNE - £ the manner in which transactions take
EEEE TR STZEHET T place over networks, mostly the
i ~ W IR S HRRRE - B Internet. It is the process of
HIEHANRE T HRITH - MEE electronically buying and selling
&~ BT EEKE RIS AR E goods, services, and information. EC
s A - B4t - B2 KRR A & fE Syllabus could have an impact on a significant

ECHRBRRYBUREL AR - Hrp - i
& o BE T SR RS AR R - A
CRM ~ SCM ~ KM% -

portion of the world, on business,
professions, and people. The
purpose of this course is to describe
what EC is; how it is being conducted
and managed; and its major
opportunities, limitations, issues, and
risks.
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