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Surveying and Reserch w3 HEHH R

HEIAZREE (6776 Course Number 6776
TABED R Instructor  |CHU,JUI YUAN
ha 4 |G Course Name |Surveying and Reserch
BIFRENL  |REIEEEHER(CE)AA Department
BER  |[EE Required/Elective|Elective
258 |3 Credits 3
R AR TSR AN S > KT Introducing basic Marketing
SRt R - (EERERE - DURGEST Concepts, as well as concepts,
ZEREENE o [FHARRNERKET principles, procedures concerning
TAERFbR BA EREC TS TSRS A Marketing Survey. Aiming at
F& > INRERRGIES T TG IR & IEHERE enhancing marketing awareness
MEEHSETT A > DB GBI EE among students, and providing them
REEE  |REERR R EmE et Objectives  |with the knowledge on marketing
ZfEfE - survey. These understanding will be
beneficial in enabling them of
formulating viable design strategies
which will hopefully lead to better
"Marketable Products" in their future
career as product designers.
ey SRE R - ESER - PIEE Teaching lecture, discussion, case study
Materials
TEERAE (20%) ~ Fal#eE HW(20%), case study report(20%),
BAETE AN | (20%) - BAF#(30%) - HIREE Grading midterm(30%), final oral report(30%)
(30%)
BEMEE |
1. TG AE R R B AN S EEFE A 1. Basic principle of market survey.
2. TG EREE 2. Type of market survey.
3. TG HERY = R S AH R B B L E 3. Tpoic of market survey and
4. EFIERN T determination of related variable.
s |5 MIBEETRITRAREFEH] 4. Methods of data collection.
HBAE 6. i Syllabus 5. The process and pronciple of
7. SRS R BE R BRI AU E designing a questionaire.

6. Methods of sampling.
7. Report format and suggestion of

marketing strategy.
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