FAEHEXRE VIZFERIZHHEASN
Marketing Management 4744 % #

H AR

6746

Course Number

6746

BB

R

Instructor

LALWEN JEN

th X%

TiEHE

Course Name

Marketing Management

BARRELAL

KEEFEER(CHE)=A

Department

x|

i

Required/Elective

Elective

vip i

3

Credits

3

HREBE

8 H BT SRR, E I S 5
REER 4 ST SR B B ER 2ORE L B 1%
f%iﬁﬁ%@ﬁﬁZﬂﬁ&ﬁﬁ%

Objectives

through the programmed unit
lecturing and case study to build
students" understanding about
marketing theory, and to enhance
students" practical knowledge, skill
and ability of marketing management.
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Teaching Methods:There are all units
lay out the understanding, knowledge
and skills in detail and indicates what
the student needs to produce in terms
of evidence.
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Assessment of Performance:Team
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Curriculum Purpose:

The course presents an integrated
approach to studying Leisure
services those firms marketing issues
within a service management context.
It makes students to understand and
acknowledge the close ties that link
the marketing planning with customer
relationship service and applies it to
leisure and tourism.
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