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HHAZRSE (6322 Course Number |6322
BREE |[#HAOA Instructor |,
haGRE |ERRfTHEE Course Name |International Marketing Management
BIFRENL |[REEHEHR(CHE)RA Department
EER  |[EE Required/Elective|Elective
258 |3 Credits 3
RRENFEARERE © REETH This course includes: Theories and
AR SR @A - B TSEENE practice of international marketing
AR KB AR - B THREE M management ; The impact of
A - BRI EREHBR(EEU, international economic situation on
WTO, ASENA, APEC, E BN [E international marketing; International
B - BRI THRE RIS E A Ay supply-chain management;
H - BB TEREMENS - BRIBRIT6E v international logistics ; International
REHR TEERES - BRI TEEEETRmE - it e pricing transfering ; the International
AFETHIMTENE > FELET 2 marketing of product, place, price,
4 BRI TR AR S EIRRAE S - promotion etc. Through case study,
lecture, discussion, this course aims
to build a basic conception of
knolwedge and ability of decision-
making about international marketing.
A IR L EHIRTRES T Teaching lecture and case study
Materials
MEERE40% HIRE459% FRE R : written report:40% final exam:45%
BB RTTA |50, Grading quiz15%
BEIEE |
B BRI TS E A R ERE Syllabus
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